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In short, tell us what 
you do? 

As the Assistant Director, 
Event Services, I oversee 
the event management 
process for the Millennium 
Student Center and J.C. 
Penney Conference Center 
on the UMSL campus. This 
includes but is not limited to 
supervising and mentoring 
employees, generating 
and managing clients, and 
finding creative ways to 
enhance our operations. 

As a pastor, my primary responsibility 
is to lead the congregation to serve with 
love (because Christ is love) and oversee 
the ministries of the church. 

How do you measure success in your 
line of work? 

Keith Harris 
Branch Marketing Manager 

The Home Depot 

In short, what do you do? 
I am a Branch Marketing 
Manager for Home Depot's 
St. Louis, Metro Illinois and 
Kansas City markets. In this 
role, I am responsible for 
22 stores in St. Louis, 10 
in Illinois and l 8 in Kansas 
City area. l establish and 
maintain relationships with 
company personnel to help 
foster a greater partnership 
and connectivity. In 
addition, I review branding 
practices, create various 
promotional events, oversee the day-to
day operations of the ISP teams in each 
market, assign workloads, and manage 
team sales performance and training. 

What are the biggest changes in 
marketing trends you've seen in your 20 
years in the field? 
Well, marketing is no longer just about 
the Four Ps - Product, Place, Price 

and Promotion but about 
Experience, Everyplace, 
Exchange and Evangelism. 
Another important change 
in marketing is its intimate 
connection to technology. 
The global rise of 
smartphones, the explosion 
in digital media channels 
(Social Media Marketing, 
E-mail Marketing, Display 
Advertising, etc.), and the 
critical nature of technology 
infrastructure. How you 
spend your marketing 

dollars is different also. It's not a matter 
of buying time and space on someone 
else's media platform. 

What professional lesso11s!experie11ces 
from your 13 years with the St. Louis 
Rams have been most helpful in your 
current role? 
I learned the basics of how to evaluate 
the target audience, determine what 

While generating revenue is 
always important in my role at the 
university, l measure success by the 
positive impact that l am able to have 
on those that l interact with in both 
my roles. This could mean ensuring 
that a client has an excellent customer 
experience, that my staff members 
are given opportunities to hone their 
skills and talents or that the members 
of the congregation that I serve are 
challenged to remain faithful and grow 

in the relationship with 
Christ. 

You. became Pastor 
of Church of God 
Community Worship 
Center at age 26. 
What are some of 
the challenges and 
opportunities for a 
particularly young 
pastor? 

l have found that my 
challenges come from me 
being a non-traditional 

pastor rather than my age. There are 
expectations of what a pastor should 
dress like and speak like that l simply 
do not believe in, especially if it creates 
barriers between me and those l am 
charged with leading and reaching. 

Being a young pastor, however, has 

works and what doesn't, to re-prioritize 
and be smart about resource allocation 
and investment. I learned how to use 
that platform as a business to make lives 
more meaningful. Visual storytelling 
emerged as a strategy for not only 
standing out but also for nurturing and 
growing a vibrant fanbase and engaged 
communities. The ability to craft visual 
stories that inspire emotion, amplify a 
message and spark a movement was a 
major lesson and one I refer to still. 

What led you to start your own lifestyle 
marketing company, Ko11cepts? 
l noticed the changing landscape of 
culture and how people are all moving 
towards a shared cultural complexion. 
I wanted to work with brands to 
understand their audience and use that 
knowledge to strike the perfect balance 
of traditional and lifestyle marketing. 
Knowing how your company's brand 
aligns with consumers' values and 
becoming an extension of those values 
is key. 

With regard to Ko11cepts, how do you 
stay current 011 the latest digital and 
social media platform trends? 
As a digital marketer, you're constantly 
looking for ways to improve. The digital 
and marketing industry changes very 
quickly - so quickly that it can be hard 

been helpful with connecting with youth 
and young adults because I can relate in 
ways that older leaders may not always 
be able to. It helps to see a face similar 
to yours living for Christ when you are 
striving to do the same. 

The community outreach efforts 
you're leadi11g at the church are 
extensive. Please describe a few. Why 
has this become such an important 
touchsto11e for your leadership? 

We have served the Christian 
Activity Center, which provides after 
school programs for youth in East St. 
Louis. We have worked with Sweet 
Celebrations at the Gateway 180 shelter 
located in Downtown St. Louis. Sweet 
Celebrations provides birthday parties 
to youth that are living in shelters across 
the St. Louis area. We also annually 
sponsor a winter giveaway for patrons 
of the New Life Evangelistic Center. 
We go wherever we are needed. I have 
been given so much in my life already 
and know that it is my responsibility 
to serve other with the same love that l 
have been shown. So many people Ii ve 
their lives deprived of love and if my 
small expressions of love help them feel 
loved, then l know that l am honoring 
the contributions that other have made in 
my life. 
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to keep up with the latest trends on a 
daily basis. However, you have to stay 
up to date in order to make sure that 
your strategy is still successful. Digital 
and Marketing biogs are a great way to 
come up with new ideas, find new tactics, 
and draw inspiration. I read Mashable, 
Hubspot, Sprout Social, Optimizely, 
Econsultancy, Mixpanel, Harvard 
Business Review and JAB to name a few. 




